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INFLUENCE OF THE USAGE OF SOCIAL MEDIA PLATFORMS ON ACADEMIC PERFORMANCE OF BUSINESS EDUCATION STUDENTS IN EBONYI STATE UNIVERSITY, ABAKALIKI 
Dr. Patricia A. Olom. Sr.
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College of Education
University of Calabar, Calabar - Nigeria 

Igemi O. Ikpi
Department of Business Education
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University of Calabar, Calabar – Nigeria

ABSTRACT
This study examined the influence of social Media Platforms (SNSs) on the academic performance of Business Education students in Office Management Education at Ebonyi State University, Abakaliki. A descriptive survey design was employed, involving a population of 110 students (44 males and 66 females). Data were collected using a validated questionnaire with a reliability coefficient of 0.72 and analyzed using mean, standard deviation, and t-tests at a 0.05 level of significance. Findings revealed that SNS usage positively influences class attendance (grand mean = 3.50), with students strongly agreeing that lecture notifications via SNSs enhance attendance. However, mild distractions from online content were acknowledged. Regarding study habits, responses indicated a dual effect (grand mean = 3.47): while SNSs facilitate academic collaboration, they also contribute to time-wasting and distractions. Assignment-related activities were similarly impacted (grand mean = 3.47), with students agreeing that SNSs aid in communication and material sourcing, but also enable academic dishonesty. Examination preparation was most positively influenced (grand mean = 3.51), especially in information dissemination and collaboration on exam-related content. Hypotheses testing showed no significant differences in SNS influence based on gender for class attendance (t = 0.78) and assignment (t = 0.74), or age for study habits (t = 0.17). However, a significant age-based difference (t = 2.13, p< 0.05) was observed in examination-related activities, favoring students aged 20 and below. The study concludes that SNSs, when properly utilized, serve as powerful academic tools capable of enhancing performance across multiple academic domains. However, their potential for distraction and academic misconduct underscores the need for structured guidance. It recommends integrating SNSs into academic strategies, developing institutional platforms tailored for learning, promoting digital discipline, and leveraging SNSs for academic support and communication.
Keywords: social Media Platforms, academic performance, class attendance, study habits, assignments, examination, business education, digital discipline

The study examined the influence of social Media Platforms usage on the academic performance of Business Education students in Office Technology and Management in Ebonyi State University Abakaliki. It was guided by four specific purposes which were developed into four research questions and four hypotheses. The design of the study was descriptive survey. The population of the study comprised 110 (Male 44 and Female 66) Business Education students in Office Technology and Management in Ebonyi State University Abakaliki. There was no sample as the entire population was used, meaning a consensus sampling approach was used.  A questionnaire titled “Social Media Platforms Influence on Students’ Academic Performance (SNSISAP) was used as instrument for data collection. The instrument was validated by three experts and was tested for reliability using Cronbach Alpha Co-efficient and 0.72 was obtained. Mean and standard deviation was used to give answer to the research questions while t-test was used to test the hypotheses. The findings revealed that social Media Platforms usage has influence on class attendance, study habits, assignment and examination. In addition, social Media Platforms usage has no significant difference on class attendance based on gender, it has no significant difference on study habits based on age; it has no significant difference on assignment based on gender but has significant difference on examination based on age. The study concluded that SNSs could be used as a tool to improve learning and academic performance. It was suggested that institutions of learning should study and adopt a particular SNSs for their students and supervise them to ensure SNSs are used only for academic purposes.
Introduction
In today’s digitized academic environment, social Media Platforms (SNS) have become deeply embedded in the daily lives of university students, serving both as platforms for connection and sources of information. For Business Education students, particularly those specializing in Office Technology and Management (OTM), the influence of these platforms extends beyond social interaction into realms that shape academic performance, such as class attendance, study habits, assignment completion, and examination preparedness. While SNS like WhatsApp, Facebook, Instagram, and X (formerly Twitter) offer convenience, instant communication, and access to peer-shared academic resources, concerns persist over their potential to foster distractions, procrastination, and fragmented learning focus. In Ebonyi State University, Abakaliki, the growing integration of SNS into student routines raises critical questions about their impact on educational commitment and outcomes. The unique structure of Business Education, which blends theoretical knowledge with practical skillsets, demands sustained concentration and consistent academic discipline—traits that may be either enhanced or eroded by SNS engagement.
Business Education is a dynamic programme aimed at equipping individuals with the skills, knowledge, values, and attitudes necessary for careers in business and education (Njoku in Ajisafe, Bolarinwa & Edeh, 2015). Ola (2017) emphasized its dual importance in preparing students for the workforce and enabling them to manage personal and professional affairs intelligently. With specialized areas such as Accounting and Office Technology and Management (OTM), students typically specialize after foundational training. This study focuses on the OTM option at Ebonyi State University, Abakaliki. This specialized area of study, OTM blends technical office skills with relevant business knowledge, aiming to develop competencies applicable across various industries (Imo State Polytechnic, 2021). The curriculum includes ICT applications, office practice, and communication technologies—domains where the influence of social networking is increasingly significant. Given the integration of digital tools in OTM, students’ academic performance - measured through class attendance, study habits, assignments, and examinations—merits investigation (Igboke & Olom, 2021; Salvation & Adzharuddin, 2014; Eze, Ezenwafor & Obidile, 2016; Oko, 2022).
Class attendance promotes active engagement and is positively linked with academic outcomes (Moray Council, 2016; Pascopella, 2012; Crede, Roch & Kieszczynka, 2010). Study habits, on the other hand, reflect students’ attitudes toward learning, with stronger habits enhancing retention and performance (Chibueze, 2018). Assignments support self-learning and continuous assessment, contributing to improved performance when consistently completed (Paperown, 2018; Uyar & Gungormus, 2011; Aina, 2014; Hayward, 2010). Examinations remain a dominant metric for academic achievement and progression (Adie, 2014).
Technology, particularly ICT, has transformed the education landscape, facilitating communication, collaboration, and access to learning materials (Oko, 2022). Social Media Platforms (SNSs), as highlighted by Boyd and Ellison in Oko (2022), are central to this transformation. They enable information exchange and foster academic collaboration (Ekechukwu, 2017; Smrithi & Venkatapathy, 2015; Singer, 2016). Examples include educational platforms like ResearchGate (O’Brien, 2019), Academia.edu (Library Guide, 2019), Student Room (Whitwell, 2019), and Classmates (Hope, 2019). Students frequently turn to SNSs for academic tasks such as assignments and exam preparation (Asiedu, 2017; Ekechukwu, 2017). Yet, these platforms also pose risks—such as distractions, sleep disorders, and decreased physical class participation (Pendry & Salvatore, 2015; Ayodele, 2017). Although both genders and all age groups engage with SNSs, usage patterns may vary (Salvation & Adzharuddin, 2014; Nemetz in Salvation & Adzharuddin, 2014). Given these realities, this study explores how social networking site usage affects the academic performance of Business Education students at Ebonyi State University, with particular attention to gender and age variables.
The SNSs are online platforms facilitating digital interaction and information exchange (Mingle, Adams & Adjei, 2016; Vu, 2021; Miranda et al., 2022). Their growing popularity stems from widespread internet access and mobile technologies (Gok, 2016; Vu, 2021). In academia, they support resource sharing and collaboration (Pekkala et al., 2022; Salas & Alexander in Gok, 2016), enabling students to access and disseminate knowledge. Business Education imparts vocational skills and theoretical knowledge for participation in the business world (Okoli in Okoro, 2013; Falae, 2018). It spans all education levels, covering subjects like accounting, marketing, and office management (Okoye & Nwannah, 2020; Gurău, 2015). Academic performance is often gauged via GPA or exams (Eze et al., 2016; Leidenfrost et al., 2014). While some studies find SNSs enhance performance through academic engagement (Alwagait et al., 2015; Erick, 2015; Sandra & Ismail, 2016), others report negative impacts due to distractions (Bernard & Dzandza, 2018; Wong et al., 2017). Class attendance boosts participation and learning outcomes (Moray Council, 2016; Ayodele, 2017). However, SNS activity can reduce physical attendance due to online alternatives (Ayodele, 2017). Effective study habits involve consistent and deliberate learning (Rabia et al., 2017; Morgan & Fuchs in Chibueze, 2018). SNSs may either support habits via information exchange (Vu, 2021; Salman et al., 2016) or hinder them through distraction (Perpetua & Kelechi, 2018; Gok, 2016). Assignments deepen understanding and knowledge application (Udeh et al., 2017). SNSs can support collaboration and research (Patryck, 2013; Muthui & Sirera, 2017), though misuse may cause delays and reduced performance (Ezeji & Ezeji, 2018; Kolan & Dzandza, 2018). Examinations assess students’ cognitive domains and learning progress (Adie, 2014; Oko, 2022). They are critical for placement and promotion in higher education.
Studies show mixed findings. Some report males use SNSs more for academics (Igboke & Olom, 2021), others find females more positively influenced (Ali et al., 2021; Alnjadat et al., 2019). Several studies found no significant gender difference (Vu, 2021; Gok, 2016; Miranda et al., 2022). Though younger individuals are perceived as more active online, SNS use spans all ages (Nemetz in Salvation & Adzharuddin, 2014). Empirical validation on age-based SNS impact remains necessary.
This study is anchored on the Network Society Theory by Castells (1996, 2006) and the Uses and Gratifications Theory by Katz, Blumler, and Gurevitch (1974). These theories provide the framework for understanding how students use social Media Platforms (SNSs) and the implications of such use on their academic performance. The Network Society Theory, propounded by Castells in 1996 and further developed in 2006, explains how digital technologies like the internet and mobile devices create interconnected networks among individuals and groups. The theory emphasizes that communication technologies are essential in forming and sustaining social relationships. Its relevance to this study lies in the way SNSs enable students to connect with peers, educators, and subject experts to share knowledge and enhance learning. However, it also recognizes that these platforms may be misused for non-academic activities, which could negatively affect academic performance (Castells, 1996; 2006). The Uses and Gratifications Theory, developed by Katz, Blumler, and Gurevitch in 1974, posits that individuals actively seek out media to satisfy specific needs such as information, social interaction, entertainment, and personal identity. In the context of this study, the theory explains students’ varied motivations for using SNSs. Some may use these platforms to support academic tasks like assignments and collaborative learning, while others may engage with them primarily for entertainment, which can interfere with study habits and academic focus (Katz, Blumler, & Gurevitch, 1974).
A study investigated how social Media Platforms (SNSs) influence study habits and interpersonal relationships among 125 Vietnamese college students and found that excessive SNS use negatively impacted both areas (Vu, 2021). While the context and population differ, the present study shares an interest in how SNSs affect students’ academic behaviors, focusing specifically on Business Education students in Ebonyi State University. In research involving 2,905 undergraduates at Tai Solarin University of Education, findings indicated that social media use significantly related to study habits (r = .345, p < .01) and academic performance (r = .547, p < .01), with study habits also positively influencing academic performance (r = .448, p < .01) (Obadara & Olaopa, 2018). Though both studies were conducted in Nigeria, the current study differs in scope and analytical methods. Among secondary school students in Tanzania, the use of SNSs was shown to lead to reduced class attendance, wasted study time, and behavioural issues, especially when parenting was weak (Moshi, Ndeke, Asatsa & Ngozi, 2018). While the target population differs, both studies emphasize how SNSs affect students’ academic engagement.
A study in Katsina State found a significant relationship between SNS usage and study habits (r = .280, p < .05), and reported no significant gender differences in SNS usage or study habits (Olutola, Olatoye, Olatoye & Ademola, 2016). This aligns with the present study’s focus but is narrower in scope, not addressing other aspects of academic performance. Research conducted at the University of Botswana revealed that most students spent more time on SNSs than studying, which negatively affected their academic outcomes (Tsholetso, Maunganidze & Faimau, 2017). This reinforces the concern addressed in the present study, which further explores multiple academic performance indicators beyond time spent online.
Appraisal of literature
The reviewed empirical studies consistently demonstrate that social Media Platforms (SNSs) influence students’ academic behaviors, particularly study habits, time management, and interpersonal relationships. However, most of these studies focused either on secondary school students or on general student populations in tertiary institutions, with little emphasis on specific academic disciplines. Moreover, while several studies investigated the relationship between SNS usage and individual factors like study habits or academic performance, few comprehensively examined multiple academic variables within a specific academic context.
Notably, none of the reviewed studies addressed the academic performance of Business Education students in the Office Technology and Management (OTM) programme, particularly within the context of Ebonyi State University, Abakaliki. Additionally, the dimension of academic performance in terms of attendance, class participation, assignment submission, and test scores remains largely unexplored in existing literature. This study fills this gap by focusing on the influence of SNS usage on the academic performance of Business Education students, examining multiple performance indicators and accounting for contextual and demographic variables. By doing so, it provides a more nuanced and discipline-specific understanding of how SNSs impact students’ academic outcomes.
Statement of the Problem
Academic performance is a core concern in higher education, especially within professional programmes such as Business Education. Among the specialized areas of Business Education - namely Accounting, Entrepreneurship, Marketing, Distributive Education, and Office Management Education—students in Office Management Education are required to master a blend of theoretical knowledge and practical administrative skills necessary for modern office environments. Achieving academic success in this specialization demands consistent class attendance, disciplined study habits, timely assignment submission, and adequate examination preparation. At the same time, the increasing use of social Media Platforms (SNSs) by university students presents new challenges and opportunities for academic engagement. Platforms such as WhatsApp, Facebook, Instagram, and X (formerly twitter) are widely used by students for both social interaction and academic purposes. However, the extent to which SNS usage supports or undermines academic performance remains unclear. There is growing concern that excessive or unfocused use of these platforms may contribute to academic distractions, poor study routines, missed deadlines, and reduced classroom participation.


Despite the relevance of this issue, there is a notable lack of empirical research focused specifically on how SNS usage influences academic performance within the context of Office Management Education students in Ebonyi State University, Abakaliki. Most existing studies have either generalized findings across disciplines or overlooked the unique academic demands of this specialization. Furthermore, the relationship between SNS engagement and various indicators of academic performance such as attendance, study habits, assignments, and examinations has not been thoroughly investigated within this student population. This lack of discipline-specific evidence poses a challenge for educators and institutional policymakers seeking to optimize students’ digital engagement while safeguarding their academic progress. It is, therefore, imperative to examine the influence of social networking site usage on the academic performance of Business Education students specializing in Office Management Education at Ebonyi State University, Abakaliki.
Objectives of the study
The main objective of this study is to examine the influence of social networking site usage on the academic performance of Business Education students specializing in Office Management Education at Ebonyi State University, Abakaliki. Specifically, the study aims to determine the influence of social networking site usage  on:



1. 
2. Class attendance among Business Education students in Office Management Education.
3. Study habits of Business Education students in Office Management Education.
4. Assignment completion by Business Education students in Office Management Education.
5. Examination preparation and performance of Business Education students in Office Management Education.

Research questions
The following research questions guided the study:
1. How does social networking site usage influence class attendance among Business Education students in Office Management Education?
2. In what ways does social networking site usage affect the study habits of Business Education students in Office Management Education?
3. What is the influence of social networking site usage on assignment completion among Business Education students in Office Management Education?
4. How does social networking site usage impact examination preparation and performance of Business Education students in Office Management Education?
Hypotheses
The following null hypotheses were formulated and will be tested at the 0.05 level of significance:
1. There is no significant difference in the influence of social networking site usage on class attendance between male and female Business Education students in Office Management Education.
2. There is no significant difference in the influence of social networking site usage on study habits among Business Education students in Office Management Education based on age.
3. There is no significant difference in the influence of social networking site usage on assignment completion between male and female Business Education students in Office Management Education.
4. There is no significant difference in the influence of social networking site usage on examination performance among Business Education students in Office Management Education based on age.

Research methods 
The study adopted the descriptive survey design. This design was considered appropriate because it enabled the collection of data from a relatively small sample of a larger population in order to describe and interpret the existing characteristics and relationships among the variables under investigation. According to Abonyi, Okereke, Omebe, and Anugwu (2022), descriptive surveys involve studies in which data are collected systematically from a sample to describe existing conditions or phenomena. Similarly, Abonyi et al. (2006) emphasized that descriptive surveys are useful in identifying conditions, shared opinions, ongoing processes, or emerging trends. In this study, the design was deemed suitable because it allowed the researcher to explore the influence of social networking site usage on the academic performance of Business Education students specializing in Office Management Education at Ebonyi State University, Abakaliki, based on the prevailing opinions of the respondents.
The area of the study was the Faculty of Education at Ebonyi State University, Abakaliki. The university became a fully established multi-disciplinary institution through Law No. 7 of 1999, which received executive assent on January 14, 2000 (EBSU ICT, 2017). The university operates multiple faculties across four campuses located within the state. These faculties include Agriculture and Resource Management, Basic Medical Sciences, Clinical Medicine, Education, Health Science and Technology, Law, Management Sciences, Physical Sciences, Social Sciences, Engineering, Environmental Science, and a School of Postgraduate Studies. The Faculty of Education, which served as the focus of this study, is located in Ishieke. It comprises several departments, including Arts and Social Science, Business Education, Educational Foundations, Home Economics, Science Education, and Technical and Vocational Education. The faculty was chosen because it plays a central role in the training of future educators, and the researcher was particularly interested in assessing how the faculty is adapting to the demands of emerging technologies in teaching and learning.
The population of the study consisted of 110 Business Education students in Office Management Education at Ebonyi State University, Abakaliki, comprising 44 male and 66 female students. These students were drawn from the second, third, and fourth years of study in the university. Given that the population was manageable, the entire population was used for the study, eliminating the need for further sampling. Consequently, the sampling technique employed was the consensus method, where all members of the target population were included.
Data were collected using a self-structured questionnaire titled “Social Media Platforms Influence on Students’ Academic Performance (SNSISAP).” The questionnaire was organized into two sections: Section A focused on gathering personal data from respondents, while Section B consisted of 20 items grouped into four clusters of five items each. These clusters addressed the areas of class attendance, study habits, assignments, and examinations. Each item in Section B was rated using a four-point scale: Strongly Agree (4 points), Agree (3 points), Disagree (2 points), and Strongly Disagree (1 point). The criterion mean for the scale was set at 2.50. To ensure the instrument’s content validity, it was subjected to face validation by two experts in Business Education and one specialist in Measurement and Evaluation. The purpose of the validation was to examine the relevance, clarity, and appropriateness of the questionnaire items. None of the items were discarded following the validation, and all were retained for use in the study.
The reliability of the instrument was determined through a pilot test involving a similar population. The data obtained were analyzed for internal consistency using the Cronbach Alpha Coefficient. The analysis, conducted by an expert, yielded a reliability index of 0.72, which was considered satisfactory; indicating that the instrument consistently measured what it was intended to measure. Data collection involved a three-step process. First, the researcher obtained informed consent from all participants, assuring them that their responses would be used solely for research purposes and treated with strict confidentiality. Next, with the assistance of a research assistant, the researcher personally distributed the questionnaire to the respondents. Finally, all completed copies were collected. This approach proved effective, resulting in a 100% response rate.
The data collected were analyzed using mean and standard deviation to answer the research questions, while the null hypotheses were tested using the t-test at a 0.05 level of significance. A hypothesis was not rejected if the calculated t-value was less than the critical t-value; otherwise, it was rejected.

Research question one
What is the influence of social Media Platforms usage on class attendance of Business Education students in Office Management Education (OME) in Ebonyi State University, Abakaliki?
The data collected to answer research question 1 is presented in Table 1. 
Table 1: Influence of social Media Platforms usage on class attendance

	S/N
	Class Attendance
	
	[image: C:\Users\PSTDRE~1.OKO\AppData\Local\Temp\ksohtml12948\wps11.png]X
	SD
	DECISION

	1
	Majority of students who receives notification of lectures online do attend
	
	
3.65
	
0.47
	
Strongly Agree 

	2
	Social Media Platforms could be used as a tool to monitor students signup into online classes
	
	
3.62
	
0.50
	
Strongly Agree

	3
	Serious minded students hardly ever miss classes because of Facebook
	
	
3.55
	
0.49
	
Strongly Agree

	4
	lateness to lectures is sometimes attributed to online videos
	
	3.39
	

0.57
	

Agree

	5
	Irregular class attendance could be as a result of online distractions
	
	3.32
	
0.56
	Agree

	
	Grand Mean
	
	3.50
	
	Strongly Agree




The results presented in Table 1 provide insight into the influence of social networking site usage on class attendance among Business Education students in Office Management Education at Ebonyi State University, Abakaliki. The individual item means ranged from 3.32 to 3.65, indicating a consistently high level of agreement among respondents across all the items. The standard deviations, ranging from 0.47 to 0.57, suggest that the responses were closely clustered around the means, reflecting a relatively strong consensus among the participants. The highest mean score (3.65) was recorded for the item stating that students who receive lecture notifications online tend to attend classes, implying that timely information through social networking platforms positively impacts attendance. Similarly, the use of social Media Platforms as a tool for monitoring online class participation (mean = 3.62) and the observation that serious-minded students rarely miss classes due to Facebook distractions (mean = 3.55) further support the idea that social networking platforms can play a constructive role in enhancing attendance.
However, two items indicated moderate agreement: lateness to lectures being linked to online videos (mean = 3.39) and irregular attendance due to online distractions (mean = 3.32). These suggest that while social Media Platforms can enhance attendance, they may also introduce certain distractions that affect punctuality and consistency. Overall, the grand mean of 3.50 confirms that, on average, respondents strongly agree that the use of social Media Platforms exerts a generally positive influence on class attendance. Nonetheless, the data also hint at potential drawbacks when these platforms are not used purposefully.


Research question two
What is the influence of social Media Platforms usage on study habits of Business Education students in OME in Ebonyi State University, Abakaliki?

The data collected to answer research question 2 is presented in Table 2
Table 2: Influence of social Media Platforms usage on study habits
	S/N
	Study Habits
	
	[image: C:\Users\PSTDRE~1.OKO\AppData\Local\Temp\ksohtml12948\wps12.png]X
	SD
	DECISION

	6
	Social Media Platforms engagements is a waste of valuable time meant for studies
	
	
3.54
	
0.55
	
Strongly Agree

	7
	Students could get clarification from friends while on their reading desk using  social Media Platforms
	
	

3.52
	

0.53
	

Strongly Agree

	8
	Social Media Platforms prompt students to reply instant messages during study hour
	
	
3.44
	
0.49
	
Agree 

	9
	Good students do not visit social networking site during studying hours
	

	
3.43
	
0.49
	
Agree 

	10
	Social Media Platforms distract students from their studies
	
	
3.46
	
0.53
	
Agree 

	
	Grand Mean
	
	3.47
	
	Agree 




The results presented in Table 2 shed light on the perceived influence of social networking site usage on the study habits of Business Education students in Office Management Education at Ebonyi State University, Abakaliki. The individual mean scores range from 3.43 to 3.54, with standard deviations between 0.49 and 0.55. This narrow range in both means and standard deviations indicates a high level of consistency in respondents’ views. The grand mean of 3.47 falls within the "Agree" range, suggesting that, overall, the students believe that social Media Platforms do impact their study habits, though not uniformly positively or negatively. Specifically, the highest mean score (3.54) reflects strong agreement with the view that time spent on social Media Platforms often encroaches on study time, indicating a negative influence on study habits. However, the next highest item (mean = 3.52) highlights a potential benefit—students using social networking platforms to clarify academic issues with friends while studying. This suggests that, for some students, these platforms serve a supportive academic role. The remaining items, with means between 3.43 and 3.46, point to generally agreed but less strongly held views that social Media Platforms can cause distractions, lead to messaging during study hours, and that disciplined students tend to avoid social media during their study time. These findings reflect the dual nature of social Media Platforms as both potential aids and obstacles to effective studying. In summary, while the overall response indicates agreement that social Media Platforms influence study habits, the data suggest that this influence includes both helpful and harmful aspects, depending on how the platforms are used by individual students.

Research question three
What is the influence of social Media Platforms usage on assignment of Business Education students in OME in Ebonyi State University, Abakaliki?

The data collected to answer research question 3 is presented in Table 3
Table 3: Influence of social Media Platforms usage on assignment
	S/N
	Assignment 
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	SD
	Decision

	11
	Students can easily contact each other  help with regards to assignments
	
	
3.59
	
0.51
	
Strongly Agree

	12
	It is difficult to do assignment on social Media Platforms without distractions
	
	
3.41
	
0.51
	
Agree 

	13
	Students easily duplicate assignments online instead of doing it by themselves
	
	
3.51
	
0.51
	
Strongly Agree

	14
	Browsing for materials to do assignment
	
	3.45
	0.50
	Agree

	15
	It facilitates submission of online assignments
	
	
3.40
	
0.54
	
Agree

	
	Grand Mean
	
	3.47
	
	Agree 



The results in Table 3 provide insights into how the use of social Media Platforms influences the handling of assignments among Business Education students in Office Management Education at Ebonyi State University, Abakaliki. The mean scores for the five items range from 3.40 to 3.59, with a consistent standard deviation of about 0.50 - 0.54, indicating relatively stable responses across the items. The grand mean of 3.47 falls within the "Agree" category, suggesting that, overall, students perceive social networking site usage as having a notable influence on assignment-related activities. Specifically, the highest mean (3.59) shows strong agreement that social Media Platforms are useful for peer-to-peer contact regarding assignments, indicating their value for collaboration and quick access to assistance. Similarly, a mean of 3.51 reflects strong agreement that students often duplicate or copy assignments found online, pointing to a concern over academic integrity and the potential for misuse. Other items with slightly lower mean scores still fall within the "Agree" range, suggesting that while social Media Platforms can support tasks like searching for assignment materials and facilitating online submissions, they also introduce distractions that may hinder concentration and quality of work (mean = 3.41). In summary, the findings reveal a balanced but slightly cautionary view: students agree that social Media Platforms influence their assignment practices, providing convenience and support while also posing risks of distraction and academic dishonesty.


Research question four
What is the influence of social Media Platforms usage on examination of Business Education students in OME in Ebonyi State University, Abakaliki?
The data collected to answer research question 4 is presented in Table 4

Table 4: Influence of social Media Platforms usage on examination
	S/N
	Examination 
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	SD
	DECISION

	16
	Help students to share ideas, discuss and share past examination questions among themselves
	
	

3.30
	

0.58
	

Agree 

	17
	Relevant information about examination can be sent to students using social Media Platforms
	
	

3.68
	

0.48
	

Strongly Agree 

	18
	Social Media Platforms could be used to administer examinations
	
	
3.64
	
0.49
	
Strongly Agree

	19
	Examination areas of concentration can be posted on social Media Platforms
	
	
3.44
	
0.49
	
Strongly Agree

	20
	Social Media Platforms could serve as a tool to evaluate students preparedness for examination
	
	

3.52
	

0.50
	

Strongly Agree

	
	Grand Mean
	
	3.51
	
	Strongly Agree




The results presented in Table 4 reflect the perceived influence of social networking site usage on examination-related activities among Business Education students in Office Management Education at Ebonyi State University, Abakaliki. The mean scores 

for individual items range from 3.30 to 3.68 with standard deviations between 0.48 and 0.58, indicating a relatively high level of agreement with slight variability among responses. Four out of the five items received mean ratings above 3.50, suggesting strong agreement by the respondents. Only one item (mean = 3.30) falls slightly below that threshold, though it still reflects agreement. Students strongly agreed that social Media Platforms serve practical roles in examinations, particularly in the dissemination of relevant information (mean = 3.68), the possibility of administering exams online (mean = 3.64), sharing areas of concentration (mean = 3.44), and assessing preparedness (mean = 3.52). These indicate a strong recognition of the platforms' potential to support examination planning, communication, and informal assessment. The item with the lowest mean (3.30) still reflects agreement and suggests that students use these platforms to exchange past questions and discuss exam-related content, although perhaps with slightly less enthusiasm than for the other functions. With a grand mean of 3.51, the interpretation is clear: respondents strongly agree that social Media Platforms exert a significant and positive influence on examination-related activities. These platforms are not only used for communication but also serve as tools for academic preparation, collaboration, and the management of exam processes.

Hypothesis one
There is no significant difference in the influence of social Media Platforms usage by male and female students on class attendance of Business Education students in OME in Ebonyi State University, Abakaliki.
The t-test analysis of data collected is presented in Table 5
Table 5: t-test analysis of the influence of social Media Platforms usage on class attendance based on gender
	Gender
	N
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	SD
	t-cal
	t-crit
	Decision

	Male
	44
	17.38
	1.76
	
	
	

	
	
	
	
	0.78
	1.98
	Failed to reject

	Female
	66
	17.66
	1.85
	
	
	


The results of the t-test analysis presented in Table 5 assess whether there is a significant gender-based difference in the influence of social Media Platforms usage on class attendance among Business Education students in Office Management Education at Ebonyi State University, Abakaliki. The data show that male students (N = 44) had a mean score of 17.38 with a standard deviation of 1.76, while female students (N = 66) had a slightly higher mean score of 17.66 and a standard deviation of 1.85. However, the calculated t-value (0.78) is less than the critical t-value (1.98) at 0.05 levels of significance with 108 degrees of freedom. Since the calculated t-value does not exceed the critical threshold, the null hypothesis is retained. This means that there is no statistically significant difference in the influence of social Media Platforms usage on class attendance between male and female students. In other words, both male and female students are similarly affected by social Media Platforms in terms of their class attendance.


Hypothesis two
There is no significant difference in the influence of social Media Platforms usage on study habits of Business Education students in OME in Ebonyi State University, Abakaliki based on Age.
The t-test analysis of data collected is presented in Table 6

Table 6: t-t analysis of influence of social Media Platforms usage on study habits based on Age
	Age 
	N
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	SD
	T-cal
	T-crit
	Decision

	≤20 yrs.    
	50
	17.64
	1.89
	
	
	

	
	
	
	
	0.17
	1.98
	Accept

	≥21 yrs. 
	60
	17.58
	1.60
	
	
	



The results presented in Table 6 assess whether age has a significant impact on the influence of social Media Platforms usage on the study habits of Business Education students in Office Management Education at Ebonyi State University, Abakaliki. The analysis shows that students aged 20 years and below (N = 50) had a mean score of 17.64 with a standard deviation of 1.89, while those aged 21 years and above (N = 60) had a mean score of 17.58 with a standard deviation of 1.60. The calculated t-value was 0.17, which is notably less than the critical t-value of 1.98 at a 0.05 level of significance with 108 degrees of freedom. Since the calculated t-value is lower than the critical value, the null hypothesis is accepted. This indicates that there is no statistically significant difference in the influence of social Media Platforms usage on students’ study habits based on age. In essence, both younger and older students are similarly influenced by social Media Platforms in relation to their study habits.


Hypothesis three
There is no significant difference in the influence of social Media Platforms usage by male and female students on assignment of Business 	Education students in OME in Ebonyi State University, Abakaliki.
The t-test analysis of data collected is presented in Table 7
Table 7: t-t analysis of the influence of social Media Platforms usage on 	assignment based on gender
	Gender
	N
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	SD
	t-cal
	t-crit
	Decision

	Male
	44
	17.27
	1.79
	
	
	

	
	
	
	
	0.74
	1.98
	Failed to reject

	Female
	66
	17.51
	1.57
	
	
	


 α level of significant = 0.05; df = 383


The results in Table 7 assess whether gender has a significant effect on the influence of social Media Platforms usage on assignment-related activities among Business Education students in Office Management Education at Ebonyi State University, Abakaliki. Male students (N = 44) recorded a mean score of 17.27 with a standard deviation of 1.79, while female students (N = 66) had a slightly higher mean score of 17.51 with a standard deviation of 1.57. The calculated t-value was 0.74, which is less than the critical t-value of 1.98 at the 0.05 level of significance and 383 degrees of freedom (though the degrees of freedom seems inconsistent and may be a typographical error - it should likely be 108, given the sample size). Since the calculated t-value is less than the critical value, the null hypothesis is accepted. This means there is no statistically significant difference in how male and female students are influenced by social Media Platforms when it comes to assignments. Both genders appear to be similarly affected in terms of using these platforms for assignment-related purposes.


Hypothesis four
There is no significant difference in the influence of social Media Platforms usage on examination of Business Education students in OME in Ebonyi State University, Abakaliki based on Age.
The t-test analysis of data collected is presented in Table 8

Table 8: t-t analysis of the influence of social Media Platforms usage on examination
	Age 
	N
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	SD
	t-cal
	t-crit
	Decision

	≤20 yrs.    
	50
	17.78
	1.54
	
	
	

	
	
	
	
	2.13
	1.98
	Reject

	≥21 yrs. 
	60
	17.06
	1.90
	
	
	


α level of significant = 0.05; df = 108	

The results presented in Table 8 examine whether age has a significant effect on the influence of social Media Platforms usage on examination-related activities among Business Education students in Office Management Education at Ebonyi State University, Abakaliki. Students aged 20 years and below (N = 50) recorded a mean score of 17.78 with a standard deviation of 1.54, while those aged 21 years and above (N = 60) had a lower mean score of 17.06 with a standard deviation of 1.90. The calculated t-value was 2.13, which is greater than the critical t-value of 1.98 at the 0.05 level of significance and 108 degrees of freedom. Since the calculated t-value exceeds the critical value, the null hypothesis is rejected. This indicates that there is a statistically significant difference in how students of different age groups are influenced by social Media Platforms with respect to examination activities. In particular, younger students (≤20 years) appear to experience a greater positive influence from social Media Platforms on examination-related practices than their older counterparts (≥21 years).



Major findings
Findings based on answers to research questions
1. The findings revealed that both male and female students are similarly influenced by social Media Platforms in relation to class attendance. This suggests that gender does not play a distinguishing role in how students’ attendance patterns are affected by their engagement with social networking platforms.
2.  It was found that there is no notable age-based difference in how social Media Platforms affect students’ study habits. Both younger students (aged 20 years or below) and older students (aged 21 years and above) reported comparable patterns in how these platforms influence their approaches to studying.
3. The influence of social Media Platforms on assignment-related activities was also found to be consistent across genders. Male and female students reported similar levels of SNS impact on their ability to complete or manage academic assignments.
4. However, when it comes to examination-related activities, a significant age-based difference emerged. Younger students (aged 20 years or below) appeared to benefit more positively from the influence of social Media Platforms during exam preparation compared to their older peers (aged 21 years and above), indicating a differential effect based on age.
Findings based on test of null hypotheses
1. The null hypothesis stating that there is no significant difference in the influence of social Media Platforms on class attendance between male and female students was accepted, as the calculated t-value of 0.78 was less than the critical value of 1.98. This indicates that both male and female students are similarly influenced by social Media Platforms in relation to attending classes.
2. The second hypothesis, which proposed that there is no significant age-based difference in the influence of social Media Platforms on study habits, was also accepted. With a t-calculated value of 0.17 being less than the t-critical value of 1.98, it was concluded that younger students (aged 20 years or below) and older students (aged 21 years and above) experience similar effects of social networking site usage on their study habits.
3. For the third hypothesis, which posited no significant gender-based difference in how social Media Platforms influence assignment-related activities, the null hypothesis was accepted. The t-calculated value of 0.74 was lower than the critical value of 1.98, showing that gender does not significantly affect the influence of social Media Platforms on students’ approaches to assignments.
4. The fourth hypothesis tested whether there is a significant age-based difference in the influence of social Media Platforms on examination preparation. In this case, the null hypothesis was rejected, as the t-calculated value of 2.13 exceeded the critical value of 1.98. This finding reveals a significant difference, with younger students (aged 20 years or below) being more positively influenced by social Media Platforms in relation to examination-related activities compared to their older counterparts (aged 21 years and above).
Discussion of findings
The study examined the influence of social Media Platforms (SNSs) on students’ academic performance in terms of class attendance, study habits, assignments, and examinations. Findings revealed that SNSs positively influence class attendance, as students use them to receive lecture updates and sign in to online classes. The test of hypothesis confirmed no significant gender-based difference, suggesting both male and female students benefit similarly from SNSs in relation to attendance. Regarding study habits, respondents agreed that SNSs support access to academic materials and enhance learning. The null hypothesis testing revealed no significant age-based difference, indicating that students across age groups utilize SNSs similarly to support study routines. In terms of assignments, students acknowledged that SNSs assist in accessing resources, peer collaboration, and assignment submissions. Hypothesis testing showed no gender difference, reinforcing the idea that both male and female students leverage SNSs equally in completing assignments. However, for examinations, while students agreed SNSs help in sharing past questions and organizing exam-related information, a significant age-based difference was found. Younger students (≤20 years) appeared to benefit more from SNS use in this area than older students, possibly due to higher levels of engagement and digital fluency. Overall, SNSs are shown to be valuable academic tools, with their influence largely consistent across gender and, in most areas, age.
Conclusion
This study investigated the influence of social Media Platforms (SNSs) on the academic performance of Business Education students in Office Technology and Management at Ebonyi State University, Abakaliki. Guided by four research questions and corresponding hypotheses, the findings revealed that SNS usage significantly impacts students’ class attendance, study habits, assignments, and examinations. While there were no significant differences in SNS influence based on gender (for class attendance and assignments) or age (for study habits), a significant age-based difference was found in examination-related activities, with younger students benefiting more. Overall, the study concludes that when used appropriately, SNSs can serve as effective academic tools that enhance students’ learning experiences and performance. Therefore, institutions should recognize the educational potential of SNSs and integrate them into academic strategies, while providing guidance to ensure they are used constructively for learning purposes.

Recommendations
Based on the findings of the study, the following recommendations are made:
1. Educational institutions should implement online attendance tracking systems through social networking platforms to promote regular class participation among Business Education students.
2. Schools should either adopt or develop specific social networking platforms tailored for academic use, and ensure they are properly monitored to prevent misuse and encourage effective academic engagement.
3. Students should be sensitized and trained on digital discipline to stay focused and avoid distractions while using social Media Platforms for academic purposes, especially during assignment preparation.
4. Institutions should establish active online academic support channels to promptly disseminate examination-related information and provide academic resources to students.
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